Entrepreneurs! It is time to
Go Big Now!
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Intec Group
Mides the wave

0 SUCCESS

The organization believes that its
mission to create enduring value

for the customer is the driving
force in sustaining its growth in

organizational value.

1th over 25 vears of experi-
ence In  manufacturing
home appliances and 1

Million alr conditioner products for
renowned global brands, the first gen-
eration entrepreneur, Amarjit Singh,
CEO of Intec Group is delighted with
the overwhelming response for Intec
Brand of Alr Conditioners launched
successtuilly in 2013 in North India.
The available range includes window,
split, inverter, floor standing and cas-
sette alr conditioners in the category of
0.75 ton to 2.00 ton capacity. The compa-
1y also offers an exclusive category for
the Kids rooms which have attractively
designed panels. These panels can be
replaced to match with the child's
orowth. The premium models are
avallable with hot and cold categorv.
The split ranges are avallable in 3 star
and 5 star. Allcategories with high effl-
clency copper coll and the complete
range has comprehensive filtration
with anti-bacteria technology for pure
and healthy air. Moreover, the price
range of the ailr conditioner i1s most
competitive as compared to the leading
brands available in the market.

INTEC alr conditioners are avail-
able inl, IP, IW,IK, IT, IC, Inverter, Elite,

(Grace and Natural Beauity series.
Amarijit strongly believes that, af-
ter being a reliable manufacturing
partner of world class home appli-
ances, it's time for him to build a
global brand of home appliances.
The Company has the aspiration of
becoming a US § 200 Mn company
by 2020 and a top 10 home appliance
brand and market
leader by 2025.
Amarjit 1s cur-
rently evaluating
some of the pro-
posals from
Investment
Bankers who are =~ -
Keen to bring
strategic 1n-
vestors to the com-
pany. But he 1s more

i"":'
kKeen to look at In-
vestment partner-
ships, rather plain

vanilla funding

which would bring
oreater value to the table to fuel its ag-
oressive growth plan.

According to Amarjit, Intec’'sfaith in
Indian market has strengthened fur-
ther with a stable, dynamic and vision-
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ary Government at the centre which 1s
poised to propel the Indian market
leading to spurt in consumer spends.
This should drive the consumer
durable market to a higher growth
rate.

Intec's world class AC manufactur-
iIng facllity at Sriperumbudur,
Chennai and Sirmaur at Himachal has

intec
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over 0.5 Mn/Annum
air conditioners manu-
facturing capacity.
This has given Intec a
cood competitive edge to produce top
class alr conditioners.

Intec's unigque Technology will en-
sure at least 40% energy efficiency for
its customers. Along with this, warran-
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ty for 3 vears for full equipment and 5
vears for compressors. This makes
Intec Alr Conditioners a leader of val-
ue to its customers.

In order to leverage 1ts core
strengths and capture a higher market
share which 1s annually growing at
20%, Intec, In additlon to air
Conditloners, 1s launching washing

machines and geysers i 20 ma-

jor states in India 1n the next

18 months. Intec 1s aggres-

sively rolling out its pan India

reach plan by hiring more

than 500 sales and service

manpower in a phased man-

ner. According to Amarijit, the

unique service-delivery

process 1s designed keeping in

mind the customer 1nfocus. As

partof thisprogram, Intec will

have 1ts own 10 regional service cen-

ters with highly competent and trained
personnel.

Intec is also eyelng attractive in-
ternational corridors for growth.
According to Amarjit, talks are on
with Kkey distributors in Middle
East, ASEAN, and African markets
which promise high growth in the
years to come.




